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ISSEI° Mochi Gummies are inspired
by the treasured ancient Japanese
tradition of mochi treats — a truly
delightful snack. Drawing on my
Japanese heritage, I created ISSEI®
Mochi Gummies — delicious, chewy
snacks infused with beautifully subte
natural flavors for my own family.
Lovingly made for you and for those

you love.
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Healing Home Foods was born from my desire to creste
healthy snacks for my Family after my son Jackson was
dagnosed with autism, and my husband John with
cancer, within just  year of each other. Alresdy 8
long:-time vegetarian and organic devotee, | began to
explore further how food could contribute to heslth.
1100k to the kitchen to craste nourishing snacks that
meeml-ﬁd‘w‘w With no underlying
health swses, cur daughter Katharine benefited from
datacy changes 23 well. We source the highest quality,

Frehest, and most wholesome ingredients, which are
local and organic whenever possible, in order to
pack nutrition and taste in every bite.

E /
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SIMPLi is a modern food
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company ethically sourcing
the highest quality,
single-origin ingredients

while tackling fraudulent
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international supply chains,

combating climate change
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and improving the
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their communities.
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